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SEGMENT ONE: 

RELATIONSHIPS ARE BUILT ON TOP OF A COMPREHENSIVE FUNDRAISING STRATEGY 

 

For nonprofit leaders, securing sustainable funding requires a well-rounded approach that taps into 
multiple revenue streams. A diversified fundraising strategy ensures financial stability, mitigates 
risks, and broadens impact. The key components—grants, donor cultivation, corporate support, 
and earned revenue—work together to create a balanced model that supports long-term growth 
and resilience. 
 

Each element plays a vital role: 
 

• Grants provide essential funding, often supporting specific programs or operational costs. 
They require strategic research, strong proposals, and ongoing relationships with 
grantmakers to secure and sustain funding. 

• Individual Donor Cultivation focuses on engaging individuals who share your nonprofit’s 
mission. Building strong connections through meaningful storytelling, recognition, and 
personalized outreach ensures donor retention and long-term support. 

• Corporate Support offers opportunities for sponsorships, partnerships, and employee 
engagement programs. Leveraging corporate social responsibility (CSR) initiatives allows 
nonprofits to align with businesses that seek to make a social impact. 

• Earned Revenue diversifies income streams beyond traditional fundraising. Through fee-

based services, merchandise sales, educational programs, or intellectual property 
monetization, nonprofits create self-sustaining financial models that reinforce their 
mission. 

 

With careful planning and execution, these fundraising pillars work together to support the 
nonprofit’s mission while fostering stability and growth. Now, let’s dive deeper into each category! 
 

1. Grants 

• Identify grant opportunities that align with your mission (government, foundation, and 
corporate grants). 

• Develop a compelling grant proposal with clear objectives, measurable outcomes, and a 
solid budget. 

• Cultivate relationships with grantmakers through networking, reports, and follow-ups to 
strengthen long-term partnerships. 

2. Donor Cultivation 

• Segment donors (major donors, recurring supporters, one-time givers) to personalize 
outreach. 

• Build meaningful relationships through regular updates, appreciation events, and impact 
stories. 

• Offer engagement opportunities like volunteer programs or leadership circles to deepen 
their investment in your mission. 
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3. Corporate Support 

• Develop sponsorship and partnership opportunities with local and national businesses. 
• Leverage corporate social responsibility (CSR) programs for funding and employee 

volunteer engagement. 
• Create cause-marketing campaigns where businesses align their brand with your 

nonprofit’s impact. 
4. Earned Revenue 

• Explore fee-for-service programs, such as training, consulting, or workshops related to your 
nonprofit’s expertise. 

• Sell branded merchandise or host ticketed events to generate revenue while raising 
awareness. 

• Monetize intellectual property (research reports, guides, educational materials) that provide 
industry insights. 

Key Takeaways 

• Diversification minimizes financial risk and enhances sustainability. 
• Relationships and engagement are crucial for donor retention and corporate partnerships. 
• Transparency and impact reporting strengthen credibility and future funding opportunities. 

 

Fundraising is both an art and a science, but it is all about relationships. 

 

What strategies have worked best for your nonprofit so far?  
 

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________ 

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________ 
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SEGMENT TWO: 

The donor cultivation cycle involves five crucial steps that help nonprofits build strong 
relationships with their donors. This process is essential to the long-term success of any nonprofit 
organization. Let us explore each step: 

1. Identification: In this initial stage, you identify prospective donors within your network who 
are likely to support your organization. These are individuals or entities with which you can 
potentially engage. 

2. Qualification: Next, narrow down your list of prospects. Determine which ones are most 
likely to align with your mission and values. Qualification helps you focus your efforts on the 
right individuals. 

3. Cultivation: Cultivation is all about developing a relationship with your qualified prospects. 
Engage with them actively by connecting, learning about their interests, and educating them 
about your nonprofit’s mission. Show them how your work makes a difference.  

4. Solicitation: Once you have built a solid relationship, it is time to ask for a 
donation. Solicitation involves making a direct appeal to your prospects, inviting them to 
contribute to your cause. 

5. Stewardship: After receiving a donation, continue nurturing the relationship. Stewardship 
ensures that you care for your newly established donor relationship. Express gratitude, keep 
them informed about your progress, and maintain ongoing communication to foster lasting 
connections. 

Remember, effective donor cultivation is essential for sustainable fundraising and long-term 
support for your nonprofit!  

STRATEGIES FOR DONOR CULTIVATION 

Here are some effective strategies to cultivate donor relationships: 

1. Conduct Thorough Prospect Research: Before engaging with potential donors, research 
their interests, values, and history of charitable giving. This information will help tailor your 
approach and communication. 

2. Meet Donors Face to Face: Whenever possible, arrange in-person meetings. These 
interactions allow you to connect on a personal level, share your organization’s mission, 
and learn more about their philanthropic goals. 

3. Develop Regular Communication Cadences: Keep donors informed about your work 
through newsletters, emails, and social media updates. Regular communication helps 
maintain their interest and engagement. 
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4. Offer Additional Engagement Opportunities: Invite donors to tours, events, galas, or 
receptions related to your cause. These gatherings provide opportunities for deeper 

connections and involvement. 

5. Personalize the Donor Journey: Tailor your interactions based on individual 
preferences. Acknowledge their contributions, express gratitude, and show how their 
support makes a difference. 

6. Leverage the Right Tools: Use donor management software to track interactions, segment 
donors, and automate personalized messages. Efficient tools enhance your cultivation 
efforts. 

Remember that donor cultivation is an ongoing process, and building authentic relationships takes 
time and effort. Adapt these strategies to fit your organization’s unique audience and mission! 
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Individual Contributions 

Overview 

Individual donations are the backbone of most nonprofits. A strong donor engagement 
strategy increases retention and revenue. 

Best Practices 

�� Cultivate relationships: Engage donors through events, newsletters, and personal 
outreach. 
�� Segment donors: Tailor communications based on giving history and engagement. 
�� Offer multiple giving options: Monthly giving, planned gifts, and peer-to-peer 
campaigns. 
�� Show appreciation: Thank-you notes, recognition, and impact stories. 

Donor Engagement Strategy 

Donor Group Current Engagement Method Improvement Ideas 

Major Donors  

 
 

Monthly Givers  

 
 

One-time Donors  

 
 

Lapsed Donors  

 
 

New Prospects  
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Interactive Exercise: Write a Short Donor Appeal 

Participants will draft a compelling donor appeal, incorporating storytelling and mission impact. 

Reflection Prompt: 

1. What story about our nonprofit would inspire donors to give? 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________ 

2. How can we improve donor retention efforts? 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________ 
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Corporate Partnerships 

Overview 

Businesses can provide financial support, in-kind donations, and employee volunteerism. 

Best Practices 

�� Align with corporate values: Find companies that share your mission. 
�� Offer value: Show how partnerships benefit the company (visibility, social impact). 
�� Foster long-term relationships: Keep partners engaged beyond a single donation. 

 

Identifying Corporate Partners 

Company Name 

Mission 

Alignment? 

(Yes/No) 

Potential Support Type (Funding, 

Sponsorship, In-Kind) 
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Interactive Exercise: Pitch a Partnership (Unlocking their Passion is Key) 

Participants will role-play pitching a partnership to a corporate sponsor. 

Reflection Prompt: 

1. How can our nonprofit add value to corporate partners? 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________ 

2. What makes an effective nonprofit-corporate collaboration? 

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________

_____________________________________________________________________________________ 
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SEGMENT THREE:  

CREATING THE PLAN 

Creating a donor stewardship plan is essential for maintaining strong relationships with your 
supporters. Here are the steps to develop an effective plan: 

1. Assess Your Current Donor Base: 

o Start by evaluating your existing donors. Understand their giving history, 
communication preferences, and engagement level with your organization. 

o Segment donors based on factors such as donation frequency, amount, and 
longevity. 

2. Set Clear Goals: 

o Define what you want to achieve through stewardship. Common goals include 
donor retention, increased giving, and long-term commitment. 

o Quantify these goals (e.g., retain 80% of current donors, increase average gift size by 
10%). 

3. Design Personalized Touchpoints: 

o Create a timeline for interactions with donors. Consider touchpoints like thank-you 
letters, phone calls, emails, and events. 

o Personalize each touchpoint based on donor preferences. For example: 

 Send handwritten thank-you notes for major gifts. 

 Invite loyal donors to exclusive events. 

4. Express Gratitude Sincerely: 

o Thank donors promptly after their gift. A heartfelt thank-you goes a long way. 

o Use multiple channels (email, mail, phone) to express gratitude. 

5. Provide Impact Updates: 

o Regularly update donors on how their contributions make a difference. Share 
success stories, project updates, and outcomes. 

o Show the impact of their support through tangible examples (e.g., “Your donation 
helped 100 children receive education”). 

6. Involve Donors in Your Mission: 

o Invite them to participate in activities related to your cause. Examples: 

 Volunteer opportunities 
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 Site visits 

 Advisory committees 

7. Celebrate Milestones: 

o Acknowledge donor anniversaries (e.g., one year of giving). 

o Celebrate achievements together (e.g., reaching a fundraising goal). 

8. Monitor and Adjust: 

o Regularly review your stewardship efforts. Collect feedback from donors. 

o Adjust your plan based on what works best for your specific donor base. 

Remember, donor stewardship is about building lasting relationships. Authenticity, transparency, 
and genuine care are key!  

Successful donor stewardship plans play a crucial role in maintaining strong relationships with 
supporters. Here are some examples of effective strategies and practices: 

1. Thank Donors Promptly and Sincerely: 

o Immediately express gratitude after receiving a gift. Use the same channel the donor 
used for giving (e.g., email for online gifts, mailed response for checks). 

o Personalize the thank-you message, mentioning the donor’s name and describing 
how their gift will be used. 

2. Develop a Donor Stewardship Plan: 

o Create a comprehensive plan that outlines communication policies, recognition 
strategies, and engagement processes. 

o Specify who is responsible for each donor interaction. Having a clear plan ensures 
consistency and accountability. 

3. Provide Impact Updates: 

o Regularly inform donors about how their contributions make a difference. Share 
success stories, project updates, and tangible outcomes. 

o Show the impact of their support on the people your nonprofit serves. 

4. Involve Donors in Your Work: 

o Invite them to participate in activities related to your cause, such as volunteering, 
site visits, or advisory committees. 

o Engaging donors directly with your organization fosters deeper connections. 

5. Celebrate Milestones: 

https://www.boardeffect.com/blog/donor-stewardship-planning-and-best-practices-template-inside/
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o Acknowledge donor anniversaries (e.g., one year of giving). 

o Celebrate achievements together, such as reaching fundraising goals or project 
milestones. 

6. Segment Your Donor Base: 

o Understand your donors’ preferences and interests. Segment them based on factors 
like donation frequency, amount, and longevity. 

o Tailor your stewardship efforts to each segment. 

Remember that donor stewardship is an ongoing process, and authenticity, transparency, and 
genuine care are essential for building lasting relationships with supporters! 

  

https://www.boardeffect.com/blog/donor-stewardship-planning-and-best-practices-template-inside/
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DONOR STEWARDSHIP PLAN TEMPLATE 

1. Introduction 

Briefly describe your organization’s mission and the importance of donor stewardship. 

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________

____________________________________________________________________________________________ 

 

2. Goals 

Define clear goals for your stewardship efforts. Examples include: 

• Donor Retention: Retain a certain percentage of current donors. 

____________________________________________________________ 

____________________________________________________________ 

• Increased Giving: Encourage donors to increase their gift amounts. 

____________________________________________________________ 

 

____________________________________________________________ 

• Long-Term Commitment: Foster lasting relationships with supporters. 

____________________________________________________________ 

 

____________________________________________________________ 

3. Donor Segmentation 

Segment your donor base based on factors like: 

• Donation frequency 

• Gift amount 

• Length of engagement 

____________________________________________________________ 

        ____________________________________________________________ 
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4. Communication Channels 

List the communication channels you will use for stewardship: 

• Email 

• Direct mail 

• Phone calls 

• Social media 

 

5. Touchpoints and Timeline 

Create a timeline for donor interactions: 

• Thank-You Letters: Within 48 hours of receiving a gift. 

• Impact Updates: Quarterly newsletters or project-specific updates. 

• Anniversary Recognition: Celebrate donor anniversaries (e.g., one year of giving). 

 

6. Personalization 

Customize your interactions: 

• Personalized Thank-You Notes: Handwritten notes for major gifts. 

• Tailored Content: Share stories related to donors’ interests. 

 

7. Involvement Opportunities 

Invite donors to participate: 

• Events: Exclusive gatherings, galas, or site visits. 

• Volunteer Opportunities: Engage donors directly in your work. 

 

8. Impact Reporting 

Regularly update donors on how their contributions make a difference: 

• Quantify Impact: Provide tangible examples (e.g., “Your donation helped feed 500 
children”). 

• Visuals: Use photos, videos, and infographics. 
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9. Feedback Collection 

Ask for feedback on your stewardship efforts: 

• Surveys: Collect insights from donors. 

• Listening Sessions: Arrange one-on-one conversations. 

 

10. Evaluation and Adjustment 

Regularly review your plan: 

• Metrics: Measure donor retention rates, average gift size, and engagement levels. 

• Adjustments: Modify your plan based on what works best. 

 

Remember, donor stewardship is about building authentic relationships. Use this template as a 
starting point, and tailor it to create a plan that resonates with your donors!  

 

 

 


